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The Cricketer is the best-known and most reputable publishing brand in the game,

connecting with every month through our digital channels.




[J THE BIG NUMBERS

WEBSITE

up10 800,000 uNiqUE USERS A MONTH

up101,000,000 pack viEws A MONTH

Chcketer =~

LUB CRICKET GUIDE S8 o~z

ATy w

2 MILLION

SOGIAL MEDIA X n

X (FORMERLY TWITTER) ~ FAGEBOOK INSTAGRAM

212,000r0uowers  LIMILLION rouowers 217,000 rotLowers
15M IMPRESSIONS PM 450,000 ENGAGEMENTSPM  2M MONTHLY REACH
100,000LINKCLICKSPM  1.5M VIDED VIEWS PM 3M IMPRESSIONS PM

G www.hecricketercom 39 @thecricketermag B @thecricketermag @thecrickerer




MR AUDIENGE PROFILE
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— » DEVIGE  AUDIENCE ORIGINS
250,000 UK 215,000 INDIA 200,000 PAKISTAN Z 6%  MOBIE B0%  SEARCH
~ 18%  DESKIOP 30%  SOCIALMEDIA
OVER 30,000 ACTIVE USERS A MONTH IN AUSTRALIA AND BANGLADESH Z DELE O0KMARKS/DIRECT

OVER 15,000 ACTIVE USERS A MONTH IN SRILANKA, USA AND UAE
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ez WHAT WE CAN DO FOR YOU ZZzzzzmmiiiiimgmimmmmgmgmmmggmgmmgmmgmm

| Display advertising
C cketer . * 1M web advert impressions available to be served a month

Home | LstesiMews | Thedshes | Ergland | CountyCrickst

. FIERCE

L
(B
T

* Two sizes - Leaderboard: 728 x 9opx, MPU: 300 x 250px

* Thecricketer.com average CTR: 0.40%
(Industry average CTR: 0.05%)

Prices available on request

MPU
“Maybe viewers need
convincing” - Rob Hatch's
Ashes gig is not a leap into the
unknown
NICK HOWSOMN: TNT Sports have talen 2 gamble, of sorts,
With thatr lnad comemantatons for the Men's Ashes, But e
i N reason why they cant pull ik off
The Mes's Ashess | Nack Howson
cricketer
CRICKET
our
T
The final frantier: How joe oot
can end his wait for 8 Test
LEADERBOARD

EXTRACOVER  CALL US FREE ON:
[t eame ]

0800 289301

Bespoke Inventory includes:

* Homepage takeover * Newsletter advertising

* ‘In association with’ tournament partnership branding * YouTube promotion

* Social media promotion * Podcast sponsorship

* Promoted editorials Prices available on request
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NEXT STEPS

We’d love to drive awareness and sales for your
business. To discuss your next campaign, please
contact Jim or Rohan - full details below.

Jim Hindson Rohan Kulkarni
Managing Director Business Development Manager
Tel: 0203198 1354 Tel: 0203 198 1354
Email: Jim.Hindson@thecricketer.com Email: rohan.kulkarni@thecricketer.com

The Cricketer Publishing Ltd
35-37 High St, Barrow upon Soar, Loughborough LE12 8PY

cricketer
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