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The Cricketer is the best-known and most reputable publishing brand in the game,

connecting with every month through our digital channels.
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250,000 UK 215,000 INDIA 200,000 PAKISTAN Z 76%  MOBILE B0%  SEARCH
/
~_ 18%  DESKTOP 30%  SOCIALMEDIA
OVER 30,000 ACTIVE USERS A MONTH IN AUSTRALIA AND BANGLADESH % TBLET OOKMARKS/DIRECT

OVER 15,000 ACTIVE USERS A MONTH IN SRILANKA, USA AND UAE
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Display advertising
* 1M web advert impressions available to be served a month
* Two sizes - Leaderboard: 728 x 9opx, MPU: 300 x 250px

* Thecricketer.com average CTR: 0.40%
" SPORTINGINDEX | T4KE 4 SIPE _ (Industry average CTR: 0.05%)

Prices start from £20 CPM -
based on minimum 50,000 impressions

CRICKET WORLD CUP 9-5:
Keep up to date with all

TEAM GUIDES

the action on day seven of ™™ MPU
the tournament el
LR ™
SOUTH AFRICA
WOMEN'S CRICKET NUE'E&E-LI{‘BHZEZD
J Erescduisetor |
BRIl Amy Jones and Sarah
R Taylor show rare
strengthin depth
LEADERBOARD

EXTRACOVER  CALL US FREE ON:
(st eame ]

0800 289301

Tournament Coverage Bundle
Package includes: Opportunities include ICC tournaments, IPL,
* Tournament homepage takeover County season, The Hundred, CPL, Big Bash

* Drivers and messaging on all content

* Social media promotion Prices available on request
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( THECRICKETER

Posts
@ thecricketer

The Cricketer

‘) The Cricketer
g

Tweets Tweets & replies Media Likes Joe Root is on his way to the middle. England 10-1.

Footage courtesy of #Cricket19
The Cricketer @ @TheCrickete... - 16m

BUY NOW B amzn.to/2VEknaw

WIN! A PS4 signed by England's World Cup
and Ashes stars, including @root66, @Eoin16,
@ Heatherkmghtis and @Danni_Wyatt

ASHES HUB g bit.ly/2Yjras0

PLUS a copy of Cricket 19: The Official Game
of the Ashes.

Four runners-up will also receive a copy of
the game!

Qv

Simply RT to enter! 1,047 likes

thecricketer Check out these superb cricket-
inspired wallets from @thegamewallets! &

#cricket #wallet #gift #game #leather #ashes

o Like J comment £> Share

@ thecricketer

Write a comment... @
‘? The Cricketer wes
]

"The belief is there, but we will take it game by game.
We'll have to play at 120 per cent to beat teams like
England.”

PE-D T T B

The Cricketer @ @TheCricket... - 26m
Can Pakistan break new ground at the

720 World Cup? Social Media Campaign

s " * Social media campaigns to audience of over 1.4 million
#T20WorldCup ¥ #WIvPAK

. engaged cricket aficionados

* Posts can be geo-located

» Competitions to raise following or gather entrant’s data

Prices available on request
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DIRECT

PREV/

Wednesday,

Fly direct to the South Africa v England
Test match in Cape Town with our Test match
travel packages — www.gulliverstravel.co.uk

Video content
* Bespoke video content produced on the client’s behalf or with their squeezeback advertising

cricketer
NEWSLETTER

Jason Roy's return restored England's conviction at just the right
time

BOOK YOUR

sports travel S S riacenows
Email newsletter

* Advertising banners available on our
twice-weekly newsletters, sent to
20,000 post-GDPR opt-in recipients

Specs: 700 x 289px
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B> GASE STUDIES

cricketer

Home | LiveScores | CountyHub | T20Blast | Women's Cricket | Festures | Grass Roots | Magazine
- . - Glenn Maxwell out of Australia

IPL fine MS Dhoni after angry onfield white-baltour o South Afica
: & efhow inj

confrontation of umpires S

SPORTING HOEX

James Foster added as Kolkata FOR NEW
Dhani was reprimanded by league officials folloy Kright Riders felding coach for ACCOUNTS' TAKE A SIPE
np dus Chennai Supear Kings' drama Rallats 3t .

Rajasthan Royals in no rush to
rep\amoffmner as hope
remains that England bowler

could yet feature

 SPORTINGINDEX | TAKE A SIPE

Jofra Archer cut of Engvlar\ﬂ's S
Lanka tour and IPL with elbow
stress fracture

1PL 2020 Final bound for Mumbal
as competition dates and start
times are confirmed

WORLD CUP 2019

Rajasthan Rayals appoint
Ireland's Rob Cassel as new fast
bowling coach

CRICKET WORLD CUP 9-5:
Keep up to date with all
the action on day seven of

TEAM GLMDES

Tom Banton should not play IPL
and focus on Championship.. he
eould he England Noc6, says
Michael Vauighan

AFGHANISTAN
A

the tournam ™ == 1. cricketer &
‘nd

TOSS: New Zealand have ¥

The: CCHEter | 12/0i(2019 21 0713

jer League cade of e v ey
The Cricketer @
The life of an 1PL p

:mml"_

Neville Burdock
Haad of Trading, Sporting Indax

t official digieal g partner VIVD 1PL 2013 and will ive stream ALL matches.
Subscribers can watch all the VWD IPL action anytime, anywhere & on the go — gaining access to the entire
sports and entertainment libeary for £11.99/month or £59.99 3 year. Hotstar is available an the
web fuk hotstarcom). s wel as on the google pilay stare, app store and an Now TV stick.

Hotstar
Showcasing Indian broadcasting giant Hotstar’s IPL 2019 coverage

Sporting Index
Content-led cross-platform World Cup campaign

* Takeover of The Cricketer’s World Cup hub

» Odds for every match promoted via bespoke graphics on social media

* Website and social media campaign reaching over 1.5M cricket fans
* Takeover of The Cricketer’s IPL hub
* All IPL content on thecricketer.com contained Hotstar drivers * Online editorial and video content

* Hotstar branding and tags on social media promotion of IPL articles
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* SPIN representative on The Analyst Inside Cricket podcast
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& CONTACT

cricketer

The Cricketer Publishing Ltd
Units 7-8, 35-37 High St,
Barrow upon Soar,
Loughborough LE12 8PY

Jim Hindson Rohan Kulkarni
Managing Director Business Development Manager
Tel: 0203198 1354 Tel: 0203 198 1354
Email: Jim.Hindson@thecricketer.com Email: rohan.kulkarni@thecricketer.com
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